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Introduction

Standard and
guidelines
Our corporate visual identity is a powerful asset that reflects how we present ourselves to the world, and how we want
to be perceived. By consistently applying all the elements of the IMUNON visual identity across all touchpoints, we create
and maintain a strong brand that reinforces who we are, how we define our personality and the value we provide to our
key audiences.
This document provides standards and guidelines for the use of the IMUNON logo. It also provides information about the
use of typography, logo usage, and corporate colors . These standards are to be consistently applied to all of our branded
touchpoints including advertising, print, collateral, stationery, signage, website, and digital media.
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Identity

Logo elements
The IMUNON identity consists of a human and DNA
shaped icon that represents: innovation, prevention,
patient-driven, and empowerment.
A configuration that combines the wordmark and

Icon

icon is defined as a logo.
The logo is the core expression of the IMUNON
identity and should always be located in a prominent
position on all communication vehicles. The proper
usage of the logo must be maintained both internally
and externally.
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Identity in use

Clear-space
Having a proper clear-space around the logo is critical
in order to separate it from other communication.
Clear-space is the minimum “breathing room”
maintained around the signature. It also defines the
minimum distance between the signature and the
edge of a printed piece.
The clear space around the signature is equal to the
height the designated letter (see diagram). Do not
position any text, graphics, or other visual marks
inside the recommended clear-space.
Please note that this distance may sometimes be
adjusted for online or exterior signage applications
where space is limited.
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Identity in use

Minimum scale
To ensure visibility and legibility, the logo should
never be presented in sizes smaller than 1.5” wide.
The tagline may be removed in cases where
readability is lost when scaled down.
To maintain visual integrity, applications using
alternative reproduction techniques such as
embroidery and silkscreen may require presenting
the logos at larger sizes than indicated here.
For special considerations of exceptions to this

Minimum Size: 1.5” wide

minimum scale requirement, approvals must go
through Marketing.
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Identity in use

Don’ts

Colored

Ensure that the logo is clearly recognizable by using
it properly. Do not alter the logo in any way. Don’t

Logo manipulation

change the color, manipulate the logo, add busy
backgrounds that have no contrast. Never attempt to
create the logo yourself, change the font, or alter the
proportions, and do not apply to busy backgrounds.
The examples show various uses to avoid.
Background too busy

No background contrast
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Identity in use

Full-color logo
These versions of the IMUNON logos are
provided as a scalable vector artwork in Adobe
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Illustrator formats (EPS, AI). The Adobe Illustrator files
allow high-quality print production, where the logos
may be scaled to any size without sacrificing image
quality.
01. Full Color
Use this version when the application requires a full
color mark
02. Black
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Use this version when the application requires a
simplified mark in black (e.g., small sizes, premium
items, trademark registration, photocopies, etc.).
03. Grayscale
Use this version for cost-effective one-color printing.
The following logo formats may be used for print
(EPS, AI, PDF) or digital (JPEG, PNG) purposes.
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Identity in use

Single color
04
Use the one color variant on dark backgrounds when
more contrast is required and in special production
cases, (e.g., embossing, engraving or when only one
ink color or technique is allowed).
04. Color Background
Use this version when applying to dark color
backgrounds that offer sufficient contrast.
05. Reverse
Use this version when the application requires a
simplified mark on a black background.
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Color

Primary Palette
Our primary colors are the most distinguishable
element in our visual identity. They make us instantly

IMUNON Orange

Pantone: 2597 C
CMYK: 19, 53, 0, 45
RGB: 92, 6, 140
Hex: #5C068C

Pantone: Orange 021 C
CMYK: 0, 76 84, 2
RGB: 249, 56, 34
Hex: #F93822

Pr imar y Co l o rs

Brand colors

IMUNON Purple

recognizable and set us apart from our competitors.
Each color is defined in Pantone and CMYK for use in
print media. RGB and Hex is used for digital media.
Secondary Palette
The secondary palette provides a wide array of
carefully selected color swatches

The secondary palette colors should be used
sparingly and only for small pops of color
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S eco n da r y Co lo r s

When designing with color, use ample whitespace.

IMUNON Navy

IMUNON Gold

IMUNON Teal

Pantone: 2735 C
CMYK: 36, 55, 0, 45
RGB: 46, 0, 139
Hex: #2E008B

Pantone: 117 C
CMYK: 0, 20, 79, 21
RGB: 201, 151, 0
Hex: #C99700

Pantone: 3272 C
CMYK: 64, 0, 4, 36
RGB: 0, 164, 153
Hex: #00A499

IMUNON Light Blue

IMUNON Magenta

IMUNON Grey

Pantone: 640 C
CMYK: 73, 22, 0, 27
RGB: 0, 130, 186
Hex: #0082BA

Pantone: 241 C
CMYK: 0, 60, 16, 31
RGB: 175, 22, 133
Hex: #AF1685

Pantone: 444 C
CMYK: 5, 0, 0, 51
RGB: 113, 124, 125
Hex: #717C7D
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Typography

Our font
Corporate typeface

Brand name font: Europa Bold Italic

Our brand name typeface is Europa Bold Italic a
modern style with a geometric touch that works well
in all sizes. Typography is a key feature of our identity,
and when used correctly it allows the brand to communicate simply and consistently.
Secondary typeface
Myriad Pro is used as a secondary typeface for print
and digital platforms.
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